
In nOV 2020

Case Study Report

Impr - 106809
Clicks - 4715
CTR - 1.58%
Cost - US$2603
Conversion - 25
Cost/conversion - US$104.15

Current Budget - US$117 Per Day



Impr - 47306
Clicks - 4468
CTR - 4.07%
Cost - US$3944
Conversion - 53
Cost/conversion - US$74.42

In jUNE 2021

When we started to work on this account the cost per conversion was
too high and the conversion rate is not good also the bad CTR was like a
Nightmare, we have done keywords research, market analysis,
audience analysis, and then set up new ads, we have used different bid
strategies and run experiments to find the right one, We have also
created landing pages and done A/B Testing. Now you can check the
final results.

Summary


