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Select date range ▼Instagram Insights

Data Set

Con�guration Error

Pro�le impressions

4,089
 -24.4%

Pro�le views

229
 -43.3%

Video views

0
0

Engagement

173
 -19.2%

Likes

167

Data Set

Keyboard shortcuts Map data ©2023 Imagery ©2023 NASA, TerraMetrics Terms of Use
0 1,051

Comments count Like count

Week 23 Week 22 Week 21 Week 20
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Pro�le followers

30,660 Data Set

Con�guration Error

Looker Studio cannot

Followers By City

Reel plays

No data

Reel shares

No data

Total reel interactions

No data

Story reach

No data

Story impressions

No data

Data Set

Story exits

No data

Data Set

Taps forward

No data

https://maps.google.com/maps?ll=9.40289,12.527155&z=2&t=h&hl=en&gl=IN&mapclient=apiv3
https://www.google.com/intl/en_IN/help/terms_maps.html
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Facebook Insights

Total likes

5
No data

Total impressions

49,191
 N/A

Total reach

1,079
 N/A

Total page views

61
 N/A

Engagement Rate

0.11%
No data

Page Likes

5

Page Unlikes

0

Page followers

Week 1 Week 7 Week 13 Week 19 Week 25 Week 31 Week 37 Week 43 Week…
0
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Page Net Likes

5

Page likers

1

Page followers

6
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Paid video views Organic video views
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Blocked Conversation

0

Message Connections

No data

New Coversations

0

Reported Conversations

0

Post… Post…
Post… Post…

-1 0 1

Photos
from

Waya'…

Timeline
photos

Waya



Select date range ▼LinkedIn Insights

Total mobile page views

3,854
0.0%

Total mobile jobs page views

154
0.0%

Total desktop jobs page views

200
0.0%

Total careers page views

354
0.0%

Total page views

6,906
0.0%

Staff count

9
0.0%

Mobile careers page promo links clicks

0
N/A

Desktop careers page jobs c

No data
No data

Total desktop jobs page views Total page views

Kenya
Canada

Ukraine

South Afric
a

Belarus

Pakistan

Zimbabwe
Belgium

Colombia

Czech Repu…
Egypt

Finland
Greece

Hungary
Israel

Latvia

Macedonia
Malta

Monaco

New Zealand
Poland

Romania

Saudi Arabia

Singapore

Tanzania
Turkey

Venezuela
Zambia

0

1K

2K

3K

Senior
Entry
Director
CXO
Manager
Owner
VP
Training
Partner

40.1%

4%

5.3%

6.4%

6.6%

31.3%

Financial Services
IT Services and IT
Consulting
Software Development
Banking
Advertising Services
Business Consulting
and Services
Technology,
Information and
Internet
Sta�ng and Recruiting
Credit Intermediation
others

18.3%

8.8%

8.7%

47.1%

Business Development
Sales
Engineering
Finance
Customer Success and
Support
Operations
Marketing
Information
Technology
Accounting
others

19.7%

11.5%

9%

6.5%

26.5%

5.4%

5.5%

5.8%
6.3%

11-50 employees
51-200 employees
2-10 employees
201-500 employees
10,001+ employees
1001-5000 employees
501-1000 employees
5001-10,000
employees
1 employee

21.8%

19%

6.5%

9.9%

10.9%

12.9%

15%

Page Views By User's Seniority Page Views By User's Industry

Page Views By User's Function Page Views By User's Staff Count 



Select date range ▼Fb Ads

Clicks (all)

41
No data

Amount spent

79.59
No data

Reach

43,506
No data

Desktop app installs

0
No data

Impressions

43,506
No data

Website conversions

0
No data

Cost per app install

No data
No data

Mobile app installs

0
No data

Reach Impressions

Jun 7, 2023 Jun 8, 2023 Jun 9, 2023 Jun 6, 2023 May 19, 2023
0

5K

10K

15K

Mobile app installs Desktop app installs

May 13 May 15 May 17 May 19 May 21 May 23 May 25 May 27 May 29 May 31 Jun 2 Jun 4 Jun 6 Jun 8
-1

-0.5

0

0.5

1

Campaign name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. [05/19/2023] Promoting Waya -
Mobile Banking

13 1.03% 1,076 11.76 0 0

2. Fawad - Awareness - USA 01 28 0.03% 42,244 67.83 0 0

▼

1 - 2 / 2 < >

Ad set name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. [05/19/2023] Promoting Waya -
Mobile Banking

13 1.03% 1,076 11.76 0 0

2. Awareness - USA 01 28 0.03% 42,244 67.83 0 0

▼

1 - 2 / 2 < >

Ad name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. [05/19/2023] Promoting Waya -
Mobile Banking

13 1.03% 1,076 11.76 0 0

2. New Awareness Ad 28 0.03% 42,244 67.83 0 0

▼

1 - 2 / 2 < >



Select date range ▼Instagram Ads

Clicks (all)

0
No data

Amount spent

0.56
No data

Reach

No data
No data

Desktop app installs

0
No data

Impressions

698
No data

Website conversions

0
No data

Cost per app install

No data
No data

Mobile app installs

0
No data

Reach Impressions

Jun 6, 2023 Jun 7, 2023 Jun 8, 2023 Jun 9, 2023
0

200

400

600

Mobile app installs Desktop app installs

May 13 May 15 May 17 May 19 May 21 May 23 May 25 May 27 May 29 May 31 Jun 2 Jun 4 Jun 6 Jun 8
-1

-0.5

0

0.5

1

Campaign name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. Fawad - Awareness - USA 01 0 0% null 0.56 0 0

▼

1 - 1 / 1 < >

Ad set name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. Awareness - USA 01 0 0% null 0.56 0 0

▼

1 - 1 / 1 < >

Ad name Clicks (all)
CTR (link click-

through rate)
Reach

Amount
spent

Mobile app
installs

Desktop
app

installs

1. New Awareness Ad 0 0% null 0.56 0 0

▼

1 - 1 / 1 < >
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Twitter Ads

Clicks

No data
No data

Cost

No data
No data

Total audience reach

No data
No data

Data Set Con�guration

Error

Impressions

No data
No data

Conversions

No data
No data

CPM

No data
No data

Conversion rate (%)

0.00%
N/A

Total audience reach Impressions

May 13, 20…

May 14, 20…

May 15, 20…

May 16, 20…

May 17, 20…

May 18, 20…

May 19, 20…

May 20, 20…

May 21, 20…

May 22, 20…

May 23, 20…

May 24, 20…

May 25, 20…

May 26, 20…

May 27, 20…

May 28, 20…

May 29, 20…

May 30, 20…

May 31, 20…

Jun 1, 2023

Jun 2, 2023

Jun 3, 2023

Jun 4, 2023

Jun 5, 2023

Jun 6, 2023

Jun 7, 2023

Jun 8, 2023

Jun 9, 2023
-1

-0.5

0

0.5

1

App installs Cost per install (CPI)

May 13 May 15 May 17 May 19 May 21 May 23 May 25 May 27 May 29 May 31 Jun 2 Jun 4 Jun 6 Jun 8
0

0.2

0.4

0.6

0.8

1

Campaign Clicks
Campaign total

budget

Total
audience

reach
Cost

App
installs

App
installs

1. Wayapay Aug Reach Campaign null null null null null null

▼

1 - 1 / 1 < >

Follows

No data

Likes (paid)

No data
Quali�ed impressions

No data

Tweet retweets

37

Media views (pro�le) (deprecated)

No data

Replies (timeline) (deprecated)

No data

Follow rate (promoted act)

No data

Pro�le visits (promoted act)

No data



Select date range ▼Google Ads

Clicks

2,208
 N/A

All conv.

775
 N/A

Conv. rate

34.95%
 N/A

CTR

6.80%
 N/A

Impressions

32,465
 N/A

Conversions

772
 N/A

Conversions

772
 N/A

Installs

772
 N/A

Clicks Impressions

Jun 5, 2023 to Jun 11, 2023 (Week 23) May 29, 2023 to Jun 4, 2023 (Week 22)
0

5K

10K

15K

20K

Conversions

May 13 May 15 May 17 May 19 May 21 May 23 May 25 May 27 May 29 May 31 Jun 2 Jun 4 Jun 6 Jun 8
0

25

50

75

100

125

Campaign Clicks CTR Conversions
Cost

(conver
ted)

Cost /
conv.

(convert
ed)

1. Fawad - App Installs - USA 01 2,208 6.8% 772 $386.3 $0.5

▼

1 - 1 / 1 < >
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Login

4,079

Install

804

Record Count

76

Add Funds

40

Link New Financial Account

66

Own Account Transfer

28

Login

Apr 27 May 2 May 7 May 12 May 17 May 22 May 27 Jun 1 Jun 6
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l
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0
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20
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40

time (Date)
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n

In�uencer 1
Apple Search Ads
Collins Oswago
Social_facebook
googleadwords_int
apps�yer_sdk_test_int
Organic

14.3%

14.3%

14.3%

14.3%

14.3%

14.3%

14.3%

Android
iOS
iPadOS
macOS

43.5%

10.9%

39.1%

Users With Different OS Users With Different Media Source

Total Funds Transfer

2,138.81

Own Account Transfer

1,340.68

Waya To Waya Transfer

798.51

Add Funds

2,120.62

PHYSICAL
VIRTUAL

50% 50%

Add New Card By Type

Own Account Transfer Waya to Waya Transfer

Transfer Money
0

500

1K

1.5K
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true

Apr 1 Apr 6 Apr 11 Apr 16 Apr 21 Apr 26 May 1 May 6 May 11 May 16 May 21 May 26 May 31 Jun 5
0

2.5

5

7.5

10

12.5

created_at (Date)

Re
co

rd
 C

ou
nt

Total Conversations

234

count_reopens

8

Open Conversations

193

Close Conversations

41

false

Mar 21 Mar 26 Mar 31 Apr 5 Apr 10 Apr 15 Apr 20 Apr 25 Apr 30 May 5 May 10 May 15 May 20 May 25 May 30
0

2

4

6

created_at (Date)

Re
co

rd
 C

ou
nt

true
false

16.7%

83.3%

id open title state subject

1. 64810cecd17b139d21714c1e true open

2. 6480e805b4638f0e7dfaea7e true Re: Thank You for
choosing Waya!

open <p>Re: Thank
You for
choosing
Waya!</p>

3. 6480cf8e305c62b66d815b44 true open

4. 64807750fd053c151c455b2d true Re: Waya "Join the
team form"

open <p>Re: Waya
"Join the team
form"</p>

5. 64801ee22e68a855823c3672 true open

6. 64800d8b4ddcf7c98ec848d6 true open

7 647f 8f9283 04 71f30792 R Th k f R Th k

▼

1 - 100 / 203 < >

Open VS Close
Conversation

Open Conversation

Closed Conversation
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