
In April 2021

Case Study Report

Impr - 72562
Clicks - 2172
CTR - 2.99%
Cost - ₪5854
Conversion - 181
Cost/conversion - ₪32.35

Current Budget - ₪3,049.00/day
 



Impr - 736240
Clicks - 13766
CTR - 1.87%
Cost - ₪29394
Conversion - 1320
Cost/conversion - ₪22.27

In Oct 2021

Total cost in this time - ₪100,555.50,
Total leads - 3,883.0



When we started to work on this account the cost per conversion was
too high and the conversion rate is not good we have done keywords
research, market analysis, audience analysis, and then set up new ads,
The main task for this account that this is an immigration service client
and they want to target people in some countries like israel, uk,
switzerland, south afric etc but they don't want to target indian people
in Uk which is not possible as google don't have this intellegence so we
done our research and target the specific audience by changing the
ads, landing page, audience settings etc and finally target the right
people and generate the leads for this client. We never use the same
strategy for every business first we understand the business and then
we take our final step. 

Summary


